
The Book Ina and Carveth Kramer, founders of the Rx Club Awards, understand 
“The Power of a Good Idea”—and now present a showcase of the 2003 Gold, Silver, and 
Award of Excellence winners in a book by that name. The publication includes more than
400 images from the 2003 show, as well as industry stories written by creatives from past

Rx Club–winning pieces. It sells for $45 (plus shipping) and can be ordered online at www.
therxclub.com or by writing to Ina Kramer at therxclub@aol.com.      The book cover visual was created by Sudler & Henessey/Milan.
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Category Self-Mailer/Campaign |  Title
Missing Teeth Mailer |  Agency Dudnyk
HealthCare Group |  Client OraPharma
Creative Director Barry Schmader
Art Director April Bartol |  Copywriter Jen
Bond |  Product Manager Holly Shields

Category Mixed Media |  Title Aranesp 
Singleject Campaign |  Agency

Abelson-Taylor |  Client Amgen |  Creative Director
Kaye Kilgore |  Art Director Debbie Lim |  Copywriter
Mary Jane Myers |  Product Manager Al DeJesus

Category Sales Promotion/More
Than Four Pages |  Title Prevacid

PED Sales Aid |  Agency Abelson-Taylor |  Client
TAP |  Creative Director Stephen Neale/Barry
Levine | Art Director Brian Wheatley |  Copywriter
Jim Clarke | Product Manager Kristi Lengyel
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Category Company Web Sites |  Title
WilliamsLabadie.com |  Agency Williams Labadie
Client Williams Labadie |  Creative Director 
James McGuire  | Art Director Suzanne Richards
Copywriter TJ Cimfel |  Structural Designer 
George Zrust
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Category Product Web Sites |  Title Rabies.com
Agency Integrated Communications Corp. |  Client
Aventis Pasteur |  Creative Director Chuck DeMarco/
Bobby Defino |  Art Director Enrique Heredia/
Suzanne Elward |  Copywriter Diana Stewart
Product Manager Kathleen Kass-Leach |  Director
Video Anthony Donofrio
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